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The primary activity of the LEPL National Wine Agency is to promote the development of the viticulture 

and winemaking sector. To achieve this goal, the LEPL National Wine Agency works in the following 

key directions: 

  

➢ Development of viticulture  

➢ Promotion of Georgian wine and support for export growth  

➢ Facilitation of the Rtveli process  

➢ Research and promotion of Georgian vine culture  

➢ Development of the Georgian Protected Designations of Origin system  

➢ Laboratory testing of wine  

➢ Legislative activity  
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Promotion of Georgian Wine 

During the second quarter of the current 

year, Georgian wine was showcased at 

11 exhibitions and festivals across 8 

countries: Japan, Italy, Slovenia, Greece, 

USA, Austria, the United Kingdom, and 

Belarus.   

Approximately 80 presentations and 

tastings of Georgian wine were held in 

10 countries: Germany, Australia, USA, 

Turkey, Norway, France, Belgium, 

Switzerland, South Korea, and the 

United Kingdom.   

Under the state program for promoting 

Georgian wine in the local market, 13 

events (masterclasses, exhibitions, festivals, competitions, and forums) were organized in Georgia.  

With the participation of foreign wine professionals, trade representatives, and media, 9 wine tours were 

conducted in Georgia.   

Around 200 wine companies and wineries participated in the events organized both internationally and 

within Georgia. 

Among the events held during the second quarter, the following are noteworthy: 

Road Show 

From April 7 to 13, Georgian wine tastings and seminars , a “Road Show”, were held in the Japanese cities 

of Sapporo, Sendai, and Tokyo. These events provide Georgian wine-producing companies with a unique 

opportunity to meet potential importers, distributors, HoReCa sector representatives, and wine experts 

in a single venue. They allow producers to showcase their products and introduce Japanese consumers to 

the centuries-old history of Georgian wine, its unique grape varieties, and winemaking traditions, which 

constitute an important part of the world's cultural heritage. The Japanese market stands out for its high 

demand for premium products and growing interest in authentic, distinctive flavors. In this context, 
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Georgian wine, with its diverse flavor profiles and traditional production methods, gains a significant 

competitive advantage. 

Georgian Wine Tasting in Turkey 

On April 15, with the financial support of the National Wine Agency and organized by the “Georgian 

Wine” Association, a large-scale presentation of Georgian wine took place at the “SALT Galata” historical 

and cultural center in Istanbul, Turkey. The event, titled “Georgian Wine in Focus,” included a 

masterclass and a tasting featuring various wines from 15 Georgian wine-producing companies. The event 

was attended by wine professionals, buyers, HoReCa representatives, and other interested parties. 

 

Georgian Wine Tasting in Poland 

On April 16, to diversify Georgian wine export markets, a tasting was organized in Gdańsk, Poland, with 

financial support from the National Wine Agency and organized by its contractor, the Polish marketing 

company “People PR”. The event was attended by professionals from the HoReCa (Hotel, Restaurant, 

Cafe) sector. Poland is one of the strategic markets for Georgian wine, where it is available across the 

HoReCa sector as well as retail chains and specialized wine shops. This year's marketing campaign in 

Poland is led by “People PR,” with whom the National Wine Agency has been collaborating since 2022.   

 

Georgian Wine Tasting in Norway 

On April 19, supported by the National Wine Agency and organized by the Norwegian company “Gvino 

AS,” a Georgian Wine Festival was held at the historic “Gamle Logen” venue in Oslo, Norway. Thirteen 

Georgian wine-producing companies participated. The festival featured professional tastings, 

presentations, B2B meetings, and a seminar attended by local importers, distributors, HoReCa, and media 

representatives. “Gvino AS” has been actively involved in promoting Georgian wine in Norway since 

2018 through tastings, masterclasses, and cultural events. First held in 2023, the festival in Norway has 

established itself as an important platform for promoting Georgian wine. 

Orange Wine Festival 

On April 24, with the financial and organizational support of the National Wine Agency, 10 Georgian 

wine-producing companies participated in the international Orange Wine Festival held in Izola, 

Slovenia. Established in 2012, the Orange Wine Festival is held in various countries around the world 

throughout the year. The exhibition was attended by wine professionals, sommeliers, importers, 

distributors, and representatives of the HoReCa sector and the media. As part of the exhibition, tastings 

were held alongside discussions on the opportunities and prospects for the development of the global 
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wine industry. The participation of Georgian wineries in this international festival provides an 

opportunity for Georgian wine to be showcased on a broad scale to consumers, international wine 

experts, and representatives of the wine trade. 

GLUCK GLUCK Naturweinfest 

On April 25, with the support of the National Wine Agency, seven family wineries participated in the 

GLUCK GLUCK Naturweinfest natural wine festival held in Hamburg, Germany. GLUCK GLUCK 

Naturweinfest is a natural wine festival that brings together winemakers and wine enthusiasts from across 

Europe. The 2026 festival featured around 50 wine producers from Georgia, Italy, the Czech Republic, 

Slovenia, Austria, France, and Germany. Germany is Europe's largest importer and consumer of wine. As 

a result of the activities supported by the National Wine Agency and its consistent cooperation with 

Georgian wine producers, Georgian wine exports to Germany have shown a steady upward trend. 

Vinexpo America 

On April 29-30, 12 Georgian wine-producing companies presented their products at the international 

wine and spirits exhibition “Vinexpo America” in Miami, with financial and organizational support from 

the National Wine Agency. Participating in an international exhibition of this scale is crucial for 

increasing Georgian wine exports and diversifying export markets. It enables Georgian companies to stay 

informed on modern trends and challenges in the global market while building new commercial 

partnerships in the United States - one of Georgia's strategic target markets characterized by high quality 

standards and strong competition. Numerous Agency-backed initiatives have significantly raised the 

awareness of Georgian wine in the U.S. market. 

 

Georgian Wine Presentation in the Republic of Greece 

On April 30, with support from the National Wine Agency and organized by the Embassy of Georgia to 

the Hellenic Republic, a Georgian wine tasting and official reception were held at “The Hellenic Armed 

Forces Officers' Club” in Athens. Twenty-two Georgian wine producers participated, engaging with 

potential local partners and wine professionals. Representatives of various foreign embassies accredited 

in Greece attended the event. Interest in Georgian Kvevri wine remains particularly high in Greece. 

May 8 - National Wine Day 

By initiative of the National Wine Agency under the Ministry of Environmental Protection and 

Agriculture of Georgia, and by decision of the Government of Georgia, National Wine Day is celebrated 

annually on May 8 to showcase Georgian wine as a cornerstone of national identity, rich cultural heritage, 

centuries-old history, and associated traditions.  
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On May 8, 2026, a conference was held featuring representatives from the Georgian wine industry, 

scientific circles, and international wine professionals. John Barker, Director General of the International 

Organisation of Vine and Wine (OIV), paid a special visit to Georgia for the occasion.  

The conference highlighted achievements and ongoing work under the scientific project “Research of 

Georgian Vine and Wine Culture.” International speakers discussed the state of the global wine market, 

new challenges, export market specifics, and market entry opportunities.  

Wine tastings alongside educational and entertainment activities centered on Georgia's 8,000-year wine 

history were organized at Gudiashvili Square. The day concluded with a musical and theatrical 

performance at the Tbilisi Opera and Ballet Theater.  

Seven dedicated wine tours were hosted for guests visiting from the U.S., Asia, and Europe.  

Georgia is globally recognized as the Cradle of Wine, boasting an unbroken 8,000-year tradition of 

viticulture and winemaking. Archaeological discoveries, the unique method of making Kvevri wine, and 

the special place wine holds in Georgian culture solidify Georgian wine's status as one of the country's 

most vital national treasures.  

 

RAW Wine Tokyo 

On May 10-11, four family wineries participated in “RAW Wine Tokyo” in Japan with support from the 

National Wine Agency. RAW Wine (The Artisan Wine Fair) gathers producers of high-quality natural, 

organic, and biodynamic wines. Organized by the renowned French Master of Wine Isabelle Legeron, 

the fair introduced visitors to Georgia's ancient winemaking traditions and culture. Japan is a strategic 

export market for Georgia. The first large-scale presentation of Georgian wine in Japan took place in 2014 

with the Agency's support. Since then, Georgian wineries regularly participate in prestigious fairs such 

as Foodex Japan and Wine & Gourmet Japan, host tastings across Japanese cities, and invite Japanese wine 

professionals and media on press tours throughout Georgia's wine regions. 

Georgian Wine Presentation in France 

On May 11-16, organized by the National Wine Agency and the Embassy of Georgia to the French 

Republic, Georgian wine presentations and tastings took place in Paris at the Ritz Paris, the Michelin-

starred restaurant “Episode,” and “Ferrandi” - one of France's most prestigious culinary schools. The 

events were attended by representatives of the HoReCa sector and media. The presentations and tastings 

were led by Ana Godabrelidze, Chair of the Agency's Tasting Commission. Invited guests had the 

opportunity to become acquainted with the diversity of Georgian wine, its traditional production 

methods, and the culture of Georgian winemaking. 
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VieVinum 

On May 16-18, organized by the National Wine Agency and the Embassy of Georgia to the Republic of 

Austria, 24 Georgian wine companies and wineries participated in the “VieVinum” international wine 

fair. Held biennially since 1998 at Vienna's historic Hofburg Palace, VieVinum is Austria's premier 

international wine exhibition, drawing producers, experts, trade members, and wine enthusiasts 

worldwide. Georgia participated for the first time this year, holding the status of “Special Guest Country,” 

which granted the Georgian delegation designated exhibition and tasting spaces. 

London Wine Fair 

On May 18-20, the “London Wine Fair” provided a key platform for Georgian producers to forge 

commercial partnerships, promote their products, and boost exports. Held in London since 1981, it is 

regarded as a hallmark event in the global wine calendar, attracting thousands of international trade 

professionals, experts, and journalists. Sarah Abbott MW, head of the UK marketing agency “Swirl Wine 

Group”, under contract with the Agency, conducted three presentation-tastings for wine trade 

professionals.   

Georgian Wine Tasting in South Korea 

On May 20, to advance market diversification, a large-scale presentation of Georgian wine took place in 

Seoul, organized by the Agency's contracted Korean marketing firm “Wine21.com” with Agency support. 

The event featured a professional masterclass and tasting for nearly 60 invited guests, including industry 

experts, sommeliers, media representatives, and influencers. The tasting was led by Korean wine writer 

Sangmi Kim. Along with China and Japan, South Korea is a primary strategic target market in Asia for 

Georgian wine. “Wine21.com,” the Agency's contractor, is Korea's leading online wine portal, offers 

consumers comprehensive information about wines available on the Korean market and also provides PR 

and marketing services. 

May 26 

As part of the celebrations for Georgia's Independence Day, the National Wine Agency was featured in 

Ambrolauri under the concept “Georgia - Homeland of Wine.” Organized by the Administration of the 

Government of Georgia, Independence Day was celebrated nationwide with various events. In the festive 

space set up on Ambrolauri's new boulevard, visual and informational materials related to the history 

and traditions of Georgian wine and vine culture were presented. Ten wine producers from the Racha 

and Lechkhumi regions participated. Marking the 1700th anniversary of the declaration of Christianity 

as the state religion, this year's Independence Day events were held under the theme: “1700 Years, Faith 

Strengthens Us - Love Unites Us.” 

Research Begins on the Unique Collection of Alcoholic Beverages Preserved at the “Wine Factory No. 1” 

Oenotheque 
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On May 28, Prime Minister of Georgia Irakli Kobakhidze and Minister of Environmental Protection and 

Agriculture Davit Songhulashvili attended the opening of the unique Oenotheque at “Wine Factory No. 

1” in Tbilisi. The Minister expressed gratitude to the Prime Minister for supporting the project, 

emphasizing that opening this historic repository is a milestone event for Georgian wine history and 

cultural heritage.  

Preliminary estimates indicate that the Oenotheque houses approximately 20,000 collectible bottles. The 

collection includes both Georgian and foreign premium wines aged for over two centuries, as well as 

unique historical bottles linked to figures such as Napoleon Bonaparte and Joseph Stalin.  

The National Property Agency transferred the wine Oenotheque to the National Wine Agency for 

perpetual, free-of-charge use. Plans are underway to identify and determine the origin of the spirits 

stored in the collection.  

The opening of the unique Oenotheque and the study of its collection provide an opportunity for 

Georgian wine to once again become the focus of international attention, while the exhibited specimens 

may become lots at the world's leading auction houses. 

Notably, “Wine Factory No. 1” is a prominent 19th-century architectural monument funded by the 

renowned public figure and philanthropist David Sarajishvili. The Oenotheque located within this 

complex preserves a centuries-old legacy and represents an important treasure of Georgian winemaking. 

The event was attended by members of the Georgian government, President of Château d'Yquem Pierre 

Lurton, international auction houses, media, foreign wine collectors, and Georgian industry leaders. 

 

Belagro 2026 

On June 4, the Georgia-Belarus Business Forum was held in Minsk during the “Belagro 2026” 

international exhibition. The forum aimed to deepen bilateral agri-food trade cooperation and build new 

business linkages. Levan Mekhuzla, Chairman of the National Wine Agency, and Aleksandr Yakovchits, 

Deputy Minister of Agriculture and Food of Belarus, opened the forum. Representatives of the Georgian 

wine and agri-food producing companies exhibiting in the Georgian pavilion also participated in the 

forum. The meeting was attended by Giorgi Avaliani, Deputy Director of the Rural Development Agency, 

and Nikolai Rogashchuk, Ambassador Extraordinary and Plenipotentiary of Belarus to Georgia.  

Georgia's national pavilion at “Belagro 2026” was organized by the Rural Development Agency and the 

National Wine Agency with the support of the Ministry of Environmental Protection and Agriculture. 

Belagro is one of the region's largest platforms uniting agricultural, food processing, and agri-food 

industry stakeholders 
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Georgian Wine Presentation in Belgium 

On June 6, a large-scale Georgian wine festival was held in Brussels, Kingdom of Belgium, with the 

financial support of the LEPL National Wine Agency and organized by its contractor marketing company, 

“FLOW SRL”. Seven Georgian wine and spirit producers showcased their products to an audience of 

European wine professionals, local importers, sommelier association delegates, media representatives, 

and members of the HoReCa sector. The event provided a platform to introduce attendees to Georgia's 

ancient winemaking traditions, unique grape varieties, and high-quality contemporary wines. Presenting 

Georgian wine in such focused international formats serves as an effective mechanism for strengthening 

brand awareness across the European market, fostering commercial relationships, and facilitating direct 

trade pathways for Georgian exporters. 

Georgian Wine Presentation in Germany 

Tastings were hosted in Düsseldorf on June 1, Cologne on June 12, and Berlin on June 13, supported 

financially by the Agency and organized by marketing firm “ff.k Public Relations.” The core concept 

focused on pairing Georgian wine with local cuisine. Industry professionals from the HoReCa sector 

attended the events. The Agency has collaborated with “ff.k Public Relations” since 2021 to drive export 

potential in Germany, a key strategic market. The campaign includes tasting seminars, participation in 

international exhibitions, targeted advertising and media campaigns, and press trips to Georgia for 

sommeliers, journalists, and sales professionals. 

German Wine Professionals Tour in Georgia 

From June 9 to 14, a delegation of German wine professionals, journalists, bloggers, and influencers 

visited Georgia through financial backing from the LEPL National Wine Agency and coordination by its 

contractor marketing company, “ff.k Public Relations”. The nine-member group toured key wine-

producing regions, including Kartli and Kakheti. During the six-day visit, delegates met with local 

winemakers, sampled a wide variety of Georgian wine, and observed traditional Kvevri manufacturing 

techniques firsthand. To enhance the export potential of Georgian wine in Germany, Europe's largest 

wine-consuming market, the National Wine Agency has actively collaborated with “ff.k Public 

Relations” since 2021. Active cooperation continues through 2026 to elevate awareness, build trade 

partnerships, and drive export volume growth for Georgian wines across Germany. 

 

Georgian Grand Tasting 

On June 11, organized by the National Wine Agency and its contractor Polish marketing company 

“People PR,” a large-scale Georgian wine tasting event, “Georgian Grand Tasting,” took place in Warsaw. 
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The event, aimed at popularizing Georgian wine and diversifying export markets, was attended by Polish 

wine professionals, importers, hospitality sector (HoReCa) representatives, and media. Products from 40 

Georgian wine-producing companies were presented at the tasting. This format serves as an ideal 

opportunity for Georgian producers to establish business contacts with Polish importers and distributors, 

thereby boosting sales. As part of the event, masterclasses on Georgian wine were conducted by Ana 

Godabrelidze (Chair of the State Tasting Commission of the National Wine Agency), Irakli Cholobargia 

(Event Coordinator at the Agency), and Polish sommeliers Jan Knober and Simon Milonas. With financial 

support from the National Wine Agency and organized by contractor marketing company “ff.k Public 

Relations,” Georgia hosted wine professionals, journalists, bloggers, and influencers from Germany. 

 

 

The Ultimate CEE Wine Fair 

On June 16, to raise awareness and support export growth for Georgian wine in the UK market, a 

presentation of Georgian wine was organized in London by the National Wine Agency and its contractor 

company “Swirl Wine Group” at “The Ultimate CEE Wine Fair. “The festival brings together winemakers 

from Central and Eastern European countries. Guests had the opportunity to taste wines from nearly 20 

Georgian wine companies. A Georgian wine masterclass was also held during the festival, featuring wines 

that had won awards in various international competitions. Nearly 40 representatives from the media, 

commercial, and HoReCa sectors attended the masterclass. 

 

Food and Wine Classic Aspen 2026 

From June 19 to 21, supported by the National Wine Agency and organized by its American contractor 

marketing company “Colangelo & Partners,” Georgian wine was presented at the annual festival “Food 

and Wine Classic Aspen 2026” in Aspen, Colorado, USA. Thousands of festival visitors had the chance to 

sample 12 wine labels at the Georgian stand. During the three-day festival, a professional presentation 

and tasting titled “8,000 Years in 8 Glasses” was held for commercial sector representatives and 

consumers. The tasting was led by American sommelier and wine journalist Eric Segelbaum. Georgian 

wine was also featured in two masterclasses conducted by Wanda Mann, one of the most influential 

journalists and experts in the wine field. The National Wine Agency was one of the festival's official 

sponsors. 

 

Georgian Wine Presentation in the Swiss Confederation 
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On June 26, to advance market diversification and expand the presence of Georgian wine in Central 

Europe, a targeted presentation and tasting event took place in Geneva, Switzerland. The masterclass and 

professional tasting session were conducted by Tamta Kvelaidze, Deputy Chair of the National Wine 

Agency, alongside Ana Godabrelidze, Chair of the State Tasting Commission. The session catered 

specifically to local importers, wine writers, distributors, and HoReCa industry representatives. The 

National Wine Agency continues to carry out various marketing activities in Switzerland aimed at 

increasing awareness of Georgian wine and supporting export growth. 

As a result of the popularization of Georgian wine, interest among the international media in Georgian 

viticulture and winemaking has increased significantly, including by Gambero Rosso TV, TV SOMM TV, 

New York Post, Seven Fifty, Daily Vine Pair, and Grapefriend. 

 

 

Export 

 In the first 6 months of the current year, 

37.7 million liters of wine valued at 

117.3 million USD were exported from 

Georgia to 60 countries worldwide. 

Compared to the same period last year, 

the volume of exported wine decreased 

by 9%, while the value decreased by 4%. 

Growth was noted in the following 

countries: Ukraine - 3% (2,204,149.76 

liters), China - 2% (1,737,357.6 liters), 

Germany - 22% (784,007.2 liters), 

Turkey - 24% (330,786.9 liters), United 

Kingdom - 18% (177,417.75 liters), 

Bulgaria - 51% (84,334.5 liters), Netherlands - 17% (52,641 liters) 

Spirits export was carried out to 43 countries. In total, 14.3 million liters worth 114.3 million USD were 

exported. Compared to the same period last year, spirit exports decreased by 24% in volume and 7% in 

value. 
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Quality Control 

Relevant departments of the National 

Wine Agency continuously monitor the 

quality of alcoholic beverages to ensure 

that Georgian wine fully complies with 

international standards, remains 

competitive, and drives further demand in 

global markets. 

Within the framework of export control, 

inspections were conducted 61 times 

across 24 companies. Out of 177 samples 

collected, violations were found in 8 

samples from 3 companies. Conducted 4 

times in 1 company; 4 samples were taken, 

and zero violations were found. 

Within the Domestic Market Controls, 23 facilities were inspected. Out of 34 samples taken from 16 

companies, violations were found in 14 samples from 10 companies. 

Within the Economic Clearance Zone, inspections were carried out in 45 companies by international 

auditing firms “Bureau Veritas” and “SGS.” Out of 127 samples collected, violations were found in 3 

samples from 3 companies. 

A total of 6,771 applications were submitted to receive export documentation certification. Based on 

these applications, various documents were issued: VI-1 Form Certificates /for EU countries/ -  2,371 

units; Certificates of Conformity - 6,261 units; Total Certificates Issued - The Agency's Certification 

Department issued 8,632 certificates to various alcoholic beverage producers. 

The Agency's Permanent Tasting Commission conducted 68 tasting sessions for the organoleptic testing 

of alcoholic beverages. A total of 3,301 samples were submitted; 121 failed testing, while 3,180 were 

evaluated positively. Mandatory tasting applies to all wines with Protected Designation of Origin 

intended for export as well as the local market. Organoleptic testing evaluates color, clarity, typicality, 

presence of faults/diseases, aroma, taste, and harmony using a 5-point scale. A score equal to or greater 

than 1.5 points is considered a passing score. 
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Vineyard Cadastre Program

 

During the reporting period, under the framework of the “Vineyard Development Measures” sub-

program, the following activities were carried out: 

Processing and Refining Cadastral Data: To refine and continuously update the Vineyard Cadastre 

database, Agency staff processed and updated cadastral data on an ongoing basis. This process included 

reflecting changes in viticulturist data, registering new vineyards, recording uprootings, and updating 

other relevant information. A total of 1,019 vineyard extracts were issued during the reporting period. 

Field Inspections: To ensure data reliability and accuracy, field inspections were conducted across the 

viticultural zones of Kakheti, Kartli, Imereti, Racha, Lechkhumi, Samegrelo, and Meskheti, verifying 

358 plots belonging to 226 viticulturists. 

Archiving Documentation: Archiving of documentation issued in 2021-2022 was also carried out 

during the reporting period. 

Preparation and Publication of the 2025 Report: Based on the analysis and processing of last year's data, 

the “2025 Georgian Vineyard Cadastre Report” (64 pages) was prepared and published in both Georgian 

and English. The publication presents the statistical report of the National Wine Agency's Unified 

Vineyard Cadastre as of December 31, 2025, containing detailed information on Georgia's vineyards 
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and viticulturists. The report is intended for both industry professionals and enthusiasts interested in 

viticulture issues. 

Research on Grapevine and Wine Culture 

The National Wine Agency launched the “Scientific 

Project for the Research of Georgian Grapevine and 

Wine Culture” in 2014 under the framework of the 

“Popularization of Georgian Grapevine Origin” 

(31.03.07) program. Its goal is to gather new data 

confirming Georgia as an ancient cradle of wine 

culture, reconstruct the unbroken history of 

viticulture and winemaking across various 

historical periods, explore the agronomic and 

enological potential of viticulture and winemaking, and popularize Georgian wine. It fulfills this mission 

through a multidisciplinary research format involving Georgian scientists as well as researchers from 

leading global universities and scientific centers. 

Work Completed During the Reporting Period: 

• Archaeological Support: Support was provided to the National Museum of Georgia for 

archaeological excavations from May 25 to June 12 of the current year at the “Shulaveri Culture” 

(6000 BC) Neolithic settlement known as “Gadachrili Gora,” located near Imiri village in the 

Marneuli district. The goal was to recover archaeological material related to viticulture and 

winemaking for further study. The unearthed material was cataloged and processed using 

appropriate methodologies; a portion will be handed over to specialized scientific groups for 

study using various methods (archaeobotanical, paleobotanical, biomolecular). 

• Molecular Identification: To identify varieties spread across Georgian vineyards using molecular 

methods, an agreement was signed with the Viticulture and Enology Research Center in 

Conegliano, Italy. Cuttings of 10 samples of rare Georgian vine varieties were sent for analysis. 

• Wild Vine Study: As part of the study of Georgian wild vines, field expeditions were organized 

in the viticultural regions of Racha, Lechkhumi, Imereti, and Kartli for inventorying, on-site 

descriptions, and mapping exact location coordinates. Photographs of ampelographic organs were 

taken, herbarium samples were collected, and a nursery for propagation via cuttings was set up 

at the Jighaura collection. 

• Plasmopara Viticola Research: An agreement was signed with the University of Milan (Italy) for 

the laboratory study of DNA methylation dynamics in the interaction between grapevines and 

downy mildew (Plasmopara viticola). The work will be led by Professor Gabriela De Lorenzis 

from this university. The research will focus on the Mgaloblishvili vine variety. 
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• Publication: The 7th book in the series established by the project, “Georgian Vine and Wine: 

Literary Heritage,” was printed: L. E. Jorjadze's “Viticulture and Winemaking, Making and 

Improvement: A Guide for Kakhetian Wine Producers.” First published in 1876, this book 

represents one of the first Georgian-language sector-specific works of historical value, addressing 

a wide variety of viticulture and winemaking topics and their condition during this period of the 

19th century. 

 

Legislative Amendments 

Amendments were made to the Law of Georgia “On Vine and Wine”, the definition of a “small winery” 

was updated, reducing its maximum annual production threshold from 40,000 liters to 25,000 liters. 

The term “house wine” was replaced by “natural wine,” which is defined as wine produced without the 

use of systemic pesticides, herbicides, or other synthetic chemical agents. 

Under the bill, the labeling of certified alcoholic beverages becomes mandatory. The labeling of 

alcoholic beverages will be carried out by the National Wine Agency in accordance with rules set by 

the Minister of Environmental Protection and Agriculture of Georgia. 

All categories of wine intended for export as well as local market sale are now subject to mandatory 

organoleptic testing, with the sole exception of the “natural wine” category. 

 

The activities carried out by the National Wine Agency are actively covered across print, electronic, 
social, and television media. 

http://wine.gov.ge/, https://www.facebook.com/nationalwineagency/ 

https://www.instagram.com/nationalwineagency 

 https://www.youtube.com/channel/UC0CPwXo8f7-QA329kmicFwQ 

 

http://wine.gov.ge/
https://www.facebook.com/nationalwineagency/
https://www.instagram.com/nationalwineagency
https://www.youtube.com/channel/UC0CPwXo8f7-QA329kmicFwQ

