Resolution of the Government of Georgia N192
June 13, 2024
Thilisi

"On the approval of the state program for the promotion of Georgian wine" regarding making changes to
the Resolution 453 of the Government of Georgia of September 7, 2021

Article 1. "On normative acts" in accordance with Article 20, Clause 4 of the Organic Law of Georgia,
"On Approval of the State Program for the Promotion of Georgian Wine" in Resolution No. 453 of
September 7, 2021 of the Government of Georgia (www.matsne.gov.ge, 09 /09/2021,
340050000.10.003.023009) to be amended and approved by the resolution of the "State Program for
Promotion of Georgian Wine":

1. Sub-paragraphs "k" - "n" with the following content shall be added to Article 3: "k) Asian Region The
region that includes the following countries: United Arab Emirates, Hashemite Kingdom of Jordan,
Republic of Turkey, Republic of Iraq, Republic of Lebanon, Syrian Arab Republic, State of Qatar, State of
Kuwait, Kingdom of Saudi Arabia, Islamic Republic of Iran, State of Israel, Kingdom of Bahrain,
Sultanate of Oman, Republic of Cyprus, Republic of Yemen, Islamic Republic of Afghanistan, People's
Republic of China, Republic of Korea, Mongolia, People's Republic of Bangladesh, Republic of India,
Kingdom of Bhutan, Islamic Republic of Pakistan, Federal Democratic Republic of Nepal, Democratic
Socialist Republic of Sri Lanka, Republic of Maldives, Brunei Darussalam, Kingdom of Thailand,
Democratic Republic of Timor Leste, Lao People's Democratic Republic, Republic of the Union of
Myanmar, Malaysia, Republic of the Philippines, Kingdom of Cambodia, Republic of Singapore, Republic
of Indonesia, Vietnam Socialist Republic of Japan;

1) European region — a region that includes the following countries: the Slovak Republic, Hungary,
Romania, the Republic of Poland, the Czech Republic, the Republic of Bulgaria, the Republic of Albania,
the Kingdom of the Netherlands, the Federal Republic of Germany, the Swiss Confederation, the
Kingdom of Belgium, the Principality of Liechtenstein, the Republic of Austria, Ireland, United Kingdom
of Great Britain and Northern Ireland, Grand Duchy of Luxembourg, Principality of Monaco, Republic of
France, Republic of Greece, Principality of Andorra, Republic of Serbia, Republic of Malta, Vatican City
State, Republic of Croatia, Republic of Portugal, Kingdom of Spain, Republic of Montenegro, Republic of
Italy , Republic of San Marino, Bosnia and Herzegovina, Republic of North Macedonia, Republic of
Lithuania, Kingdom of Denmark, Kingdom of Norway, Republic of Iceland, Kingdom of Sweden,
Republic of Estonia, Republic of Finland, Republic of Slovenia, Republic of Latvia;

m) American region - the region that includes the countries of North and South America;

n) Other region - a region that includes countries that are not specified in subsections "k", "1" and "m" of
this article.

2. Article 4:

a) The first Clause of Article 4 should be formulated as follows:



"1. Within the framework of the program, the beneficiaries will be reimbursed for the marketing
expenses incurred in all regions jointly or by selection of the beneficiary in no more than two regions
(except for the marketing expenses incurred in Georgia, SUAM and CIS countries), if the beneficiary in
the region(s) specified in the application:

a) will export more wine (liters) in the current calendar year than it exported in the previous
calendar year; more

b) b) in the current accounting period ensures that marketing expenses are paid than in the previous
accounting period";

b) Clause 3 of Article 4 should be formulated as follows:

"3. The maximum amount of compensation to be given to each beneficiary during a calendar year is
determined by no more than 300,000 (three hundred thousand) GEL.

3. Sub-paragraph "b" of Article 5' should be formulated as follows:

"b) A report on marketing expenses issued by an individual classified at no higher than the fourth
category registered in the state registry of auditors/auditing firms, designated by the state sub-
departmental institution - the Service for Accounting, Reporting and Auditing Supervision under the
Ministry of Finance of Georgia. For beneficiaries classified as small enterprises, the report on marketing
expenses during the relevant reporting periods, from October 1, 2022, to September 30, 2023, and from
October 1, 2023, to September 30, 2024, issued by an individual classified at no higher than the fifth
category and prepared in accordance with the international standards established by the service.
Furthermore, the beneficiary is not limited to selecting an auditor or audit firm with a lower authority
than that specified in this subsection.

Article 2. The resolution shall take effect immediately after its publication.

Prime Minister — Irakli Kobakhidze /stamped and signed]



